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SESSION DESCRIPTION:  This will be a precursor to the two part panel discussion on 
government ethics and social media for those who need a primer in what social media is and how 
it works. This will be a hands- on demonstration of social media tools such as: Facebook, You 
Tube, Twitter, Blogs, Widgets, and mobile devises where attendees can see how the tools work 
and learn what they should look for when evaluating these tools. 
 
 
Facebook – www.facebook.com 
 

 
 
Facebook has two types of pages: 
 

1. Personal Pages 
2. Fan Pages 

a. Agencies should use Federal Government Fan pages. 
 
 

http://www.facebook.com/�
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You Tube – www.youtube.com 

 
 

 
 
You Tube is a video sharing site. Videos must be under 10 minutes. Videos should 
include close captioning to comply with Section 508. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.youtube.com/�
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Twitter- www.twitter.com 
 

 
 
 
Twitter allows the user to post messages of up to 140 characters. Twitter messages are 
public and can be searched on tools like Tweet Grid. – www.tweetgrid.com  
 

 
 
 

 

http://www.twitter.com/�
http://www.tweetgrid.com/�
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Google Books – www.books.google.com   
 

 
 
Google Books is an online library that allows users to read/purchase books. They can also 
be downloaded to an e-reader. 
 
 

Blogs – Blogs are e-journals where users can comment on the original post. 
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Wikis – are electronic encyclopedias that can be updated by users. 
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Mobile –Mobile websites have fewer graphics and are quicker to load so that users can access 
content on their smart phones. 

 

 
 

Mobile Apps – Apps are content placed on the user’s smart phone that links to the internet or 
other applications on their phone.  
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Community sites – community.fema.gov  

 

 
 
 
This is where the Agency creates their own social media network. It allows registered 
users to add content and images. 
 

 
Multimedia Site – Agencies need to store their multimedia on their own site as well. 
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Widgets – are web content that the Agency creates and users may place on their website. Content 
can be static or dynamic.  
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Agency’s Social Media Page  
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Privacy Policy on Social Media 
 

 
 
 

Agencies should have a page on their website that tells the public what social media they are 
using and how it can be accessed. They should also include a social media section in their 
privacy policy.  
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Contact Information: 
 
Jodi Cramer 
General Attorney 
Office of Chief Counsel 
Federal Emergency Management Agency (FEMA)  
(202) 646-4095  
Jodil.cramer@dhs.gov 
 


